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Advertising

I . Educational goal

This major aims to cultivate interdisciplinary and innovative professionals who systematically
master advertising basic theories and practical skills,with good political awareness and moral quality,
solid professional knowledge, strong ability of practice and innovation, market consciousness and inter-
national vision. Furthermore, they should be acquainted with the operation process of convergence
media advertising and integrated marketing communications,as well as brand communication and man-
agement,so thus they can be able to do such work as advertising survey, creative planning, medium

strategy.design and production,event execution and advertising research.

I . Basic requirements

Quality requirements:have high humanities and social science literacy and basic science literacy,
with pioneering spirit, innovative spirit, team spirit, professional moral consciousness and legal con-
sciousness; be acquainted with the basic principles, theories,methods and skills of modern advertising;
know development and new achievements of this subject and can quickly integrate themselves into so-
cial work environment;can adapt to the changes and challenges of new ideas, new technologies, new
methods and new environments;have a healthy body and psychology.

Capability requirements: be skilled in advertising planning,advertising research and statistics,ad-
vertising creation and design, advertising copy writing, media planning and integration, advertising
management,and expression and communication with both Chinese and foreign languages.

Knowledge requirements: be systematically acquainted with necessary knowledge of such fields
as marketing, communication, psychology,sociology,and art,and social science knowledge of informat-
ics,software and so on;grasp the professional knowledge of market research,advertising communica-
tion, advertising operation, advertising design, photography, film and television production, network

design, media operations,advertising management and so forth.

Il . Education features

As journalism is an applied subject, we adhere to the talent cultivating principle “widening
students’ basic knowledge, enhancing their quality,and improving their abilities”, give equal impor-
tance to basic knowledge and practice,attach great weight to quality and ability education, emphasize
the combination of theories and practice education, cultivate students’ planning and innovation abili-
ties,and integrate traditional and modern marketing communication tools,thus to develop unique fea-

tures in terms of content marketing and film and television advertising.

V. Length of schooling,basic requirements of graduation and degree granting

1. The basic length of undergraduate is 4 years,and the flexible length is 3 to 6 years based on the
credit system.

2. The minimum requirement is a total of 155 credits before graduation. The required credits of
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the courses are as follows:

Courses | Required General | Introductory |Major survery| Required core Restricted General education| Intensive Total
. . . . . ota

Type education courses | Major courses| core courses courses electives electives practice
Credits 27 21 36 16 21 8 26 155

3. Before graduation, the students must take the compulsory and optional courses and related

links specified in the education scheme,and achieve the minimum graduation credits and complete all

the compulsory courses and links without credits,in the context that they are qualified in moral,intel-

lectual and physical development. And meanwhile, they can be grated the Bachelor Degree of Arts if

they meet the requirements of related documents.

V . Courses and credits distribution

1. General Education Courses (required 27+ (6) + elective 8 credits)

The general education courses consist of required courses and elective courses. General education

electives are designed according to the Curriculum Design of General Education Electives of Hunan

University. Required general education courses are illustrated in the following table.

Code Course Title Credit(s) Remarks
. Introduction to Maoism and Theoretical System of Socialism
GEO1101 R, . 34(3)
with Chinese Characteristics
GE01039 Moral Cultivation and Law Basics 1.5+ (1.5)
GEO01100 Current Situation and Policies 0.5+ (1.5)
GE01102 Outline of Modern Chinese History 2
GEO01103 Fundamentals of Marxism | 2
GE01104 Fundamentals of Marxism [| 2
GE01012(—15) | College English 8
GE01088 Computer Proficiency Test 0.5
GE01094 Introduction to Computer Science and Programming 2.5
GE01107(—13) | Psychological Health &. Career Planning 1
GE01089(—92) | Physical Education 4
2. A-type Core Courses (21 credits)
Code Courses Credit(s) Remarks
JM03011 Introduction to Sociology 3 Law School
JMO03015 Principles of Political Science 2 Law School
JMO03014 A History of Western Philosophy 3 Yuelu Academy
Selected Readings of Ancient Chinese College of Chinese Language and Lit-
JMO03002 . 3
Literary Work erature
Chinese Modern and Contemporary Lit- College of Chinese Language and Lit-
JM03003 3
erary Works erature
Selected Translations of Foreign Literar- College of Chinese Language and Lit-
JMO03004 3
y Works erature
. . College of Journalism and Communi-
JMO03012 Public Relations 2 . N ..
cation & Film and Television Arts
JMO03013 Social Psychology 2 College of marxism studies
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3. B-type Core Courses (36 credits)

Code Courses Credit(s) Remarks
JMO04011 Introduction to Journalism 3
JMO04013 Introduction to Communication 3
JMO04001 History of Journalism and Communication (1) 2
JMO04002 History of Journalism and Communication ][] 2
JM04015 News Collecting and Writing (1) 3
JM04019 Media Economics 3
JM04018 Media Operation and Management 3
JMO04012 Introduction to Advertising 3
JM04014 Advertising Planning and Innovation 3
JMO04017 Introduction to Network and New Media 2
JMO04016 TV Shooting and Editing 3
JM04021 Media Market Survey and Analysis 3
JMO04020 Ethics and Laws of Journalism and Communication 3
4. Major Core Courses (16 credits)

Code Courses Credit(s) Remarks
JMO05002 The History of Chinese and Foreign Advertising 3
JM05035 Ad Copy Writing 3
JM05036 Print Advertising Design and Production 3
JM05037 Digital Advertising Design and Production 3
JM05038 Advertising Operation and Management 2
JM05039 Brand Communication and Management 2
5. Optional Courses (21 credits)

Code Courses Credit(s) Remarks
JMO06079 Analysis of Advertising Typical Cases 2
JMO06080 Integrated Marketing and Communication 2
JMO06081 CIS Theory and Practice 2
JMO06042 Advertising Research 2
JMO06082 Advertising Photography 2
JMO06083 Advertising Media Strategies and Delivery 2
JMO06084 Digital Marketing and Communication 2
JMO06085 TV Program Packaging and Scheduling 2
JMO06059 Medium Marketing 2
JMO06064 New Media Operation 2
JMO06065 Medium Event Planning 2
JMO06066 Cultural Creative Industry 2
JMO06071 Web Design and Production 2
JM06068 New Media Data Mining and Analysis 2
JMO06086 Digital Film and Television Production 2
JMO06067 Media and Society 2
JMO07003 Specialized English 2
JMO06056 Academic Writing 1

Note: 1. Students can register for optional courses offered by other colleges and schools of Hunan University , but the total credits

thus earned should be not more than 10 credits.

2. Students who win major-related contest prizes can apply for credits, and after the Advisory Committee on the Teaching Affairs of

our school reviews and approves of the application, credits will be awarded in accordance with relevant regulations .

warded cannot be used to offset those required by the Degree Programs of our school.

The credits thus a-
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6. Centralized Practice (26 credits)
Code Courses Credit(s) Remarks

GE01040 Military Training (including military courses) 0
TF10001 Professional Trainee (Visiting advertising companies) 1
GE09030 Chinese Writing Training 1
GE09002 Simulation Platform and Applications 1
TF10002 Social Practice 1
JM10018 Professional Training [ 2
JM10019 Professional Training [I 2
JM10015 Graduation Practice 10
JM10014 Graduation Thesis (design) 8

VI. Teachers and courses

Courses ( Core Major Courses,

No. Name Title Degree Specialty Optional Major Courses and Op-
tional General Education Courses)
. . . . Advertising Planning and Crea-
1 Li Zhengliang Professor Master Advertising Planning . . & &
tion, Boring yet Uncommon Ads
History of Journalism and
S . . Communication [, Academic
2 Cui Liannong Professor Doctor Journalism History ’ .
Norms and Essay Writing,
Journalism Psychology
. Medium Operation and Man- | Introduction to Medium Opera-
3 Peng Zhubin Professor Doctor P . b
agement tion and Management
4 Xiang Zhiqiang | Professor Doctor Communication Theories Introduction to Communication
5 Wang Guoping | Professor Doctor Medium Economy Medium Economics
. Introduction to Advertising, Aca-
. Associate .. . . ..
6 Mo Meifeng Prof Doctor Advertising Theories demic Norms and Essay Writing,
rofessor ..
Research on Advertising
Associate .. Advertising Co Writing, A-
7 Hu Chaowen Doctor Advertising Copy . & 'py . &
Professor nalysis on Typical Ad Cases
. Introduction to Journalism,
. Associate . . . L
8 Xu Qiong Doctor Journalism Theory Journalism and Communication
Professor .
Ethics and Laws
Introduction to Media Operation
. . Associate Medium Operation and Man- | and Management, Medium Hu-
9 Liu Sherui Bachelor .
Professor agement man Resources Management, Cul-
tural Creative Industry
. Medium Economics, Media and
. Associate . . . .
10 Deng Xiangyang Prof Doctor Medium Economy Society, Operation of Radio-tel-
rofessor .
evision Industry
A ot Science and Technology News | History of Journalism and
. ssociate . . .
11 Tao Xiandu Prof Doctor and Science and Technology Communication (1), News Spe-
rofessor

Communication

cial Report
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Cont

Name

Title

Degree

Specialty

Courses ( Core Major Courses,
Optional Major Courses and Op-
tional General Education Courses)

12

Zhou Zixiang

Lecturer

Master

Advertising Operation

Advertising History at Home and
Abroad, Advertising Operation
and Management, Brand Commu-
nication and Management

13

Tan Keke

Lecturer

Master

Advertising Design

Print Advertising Design and Pro-
duction, Digital Advertising De-
sign and Production, Integrated
Marketing Communication

14

Sun Qi

Lecturer

Doctor

Journalism Theory

Public Relations, Medium Criti-
cism, Introduction to Journalism

Sun Yuling

Lecturer

Doctor

New Media Operation

Introduction to Network and
New Media, New Media Opera-
tion, Book Publishing Operation

16

Xu Jing

Lecturer

Doctor

Broadcasting and Television
Science

Broadcasting and Television
News, Broadcasting and Televi-
sion Program Planning

17

Wang Wei

Lecturer

Ph.D

candidate

Journalism Practice

Professional English, A Com-
parison between Chinese and
Western Journalism, Interna-
tional Journalism and Commu-
nication, Ethics and Laws of
Journalism and Communication

18

Xie Wei

Teaching
Assistant

Ph.D

candidate

New Media

Digital Media Technology

VI. Responsible professor

No.

Name

Title

Degree

Specialty

Courses

Li Zhengliang

Professor

Master

Advertising Planning

Advertising Planning and
Creation, Boring yet Un-
common Ads

(RPN 5k /N



